DIGITAL MARRETING
STRATEGY FOR BOUTIQUE




OFFLINE SHOP

e PROPER BRAND NAME AND LOGO THAT DEFINES YOUR UNIQUENESS

e Focus on quality and uniqueness to set your boutique apart

e proper designers ,good collection of previous designs /styles

e proper boutique adress and also google location link



WEBSITE OPTIMIZATION

e proper Good looking website

e Strong Online Presence build e commerce website and also proper seo
&local seo

e Optimize product pages with relevant keywords.

e Improve backlink strategy through collaborations and guest posts.

e Create a blog with fashion tips, styling guides, and boutique updates.

e website should be mobile friendly

e proper landing page



SOCIAL MEDIA ENGAGEMENT

e Create business accounts on Instagram, Facebook, Pinterest, and TikTok.
e Post high-quality images and videos showcasing products.

e Use hashtags and location tags for wider reach.

e Collaborate with influencers for greater visibility.

e Engage with followers through comments, stories, and live sessions.

e Run interactive social media contests and giveaways.



PAID MARKETING

Run Facebook and Instagram ads targeting specific demographics.
Utilize Google Ads for search engine visibility.
Retarget visitors with display ads to increase conversions.

Run Shopping ads



Email Marketing Campaigns

e Build an email list through website pop-ups and social media.
e Send personalized newsletters, discounts, and promotional offers.
e Automate abandoned cart emails to recover lost sales.

e Implement customer segmentation for more targeted emails.



Influencer & Affiliate Marketing

e Partner with fashion influencers to showcase your boutique.
e Launch an affiliate program where customers earn commissions for

referrals.

e Encourage micro-influencers to promote products in exchange for free

Items.



Content Marketing Approach

e Develop engaging content such as fashion lookbooks and trend reports.
e Share behind-the-scenes content of boutique operations.

e Use video marketing for product showcases and styling tips.

e Launch a YouTube or TikTok channel for in-depth fashion content.



Customer Engagement & Loyalty Programs

Implement flash sales and limited-time offers.

Provide bundle deals to encourage higher spending.

Offer a seamless return and exchange policy.

Introduce a referral program where customers get discounts for bringing ir

new shoppers.



Track & Analyze Performance

e Use Google Analytics and social media insights to monitor traffic and
engagement.

e Adjust strategies based on data-driven decisions.

e A/B test ads and email campaigns for better performance.

e Track conversion rates and optimize product descriptions accordingly.



Additional Strategies to Boost Sales

e Use Google Analytics and social media insights to monitor traffic and
engagement.

e Adjust strategies based on data-driven decisions.

e A/B test ads and email campaigns for better performance.

e Track conversion rates and optimize product descriptions accordingly.



By following this strategy, your boutique can grow its online presence, attract
loyal customers, and increase sales. Stay consistent and adapt to industry

trends for lasting success.



FOR MORE DIGITAL MARKETING STRATEGIES

CONTACT:
phone :7989516996
instagram:digitalbuddiesO03

emailid:ramyakancherlal478@gmail.com



THANK YOU



